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Home to over 40,000 students from across the globe, all drawn to our exceptional programes,
cutting-edge research and unparalleled opportunities for personal and professional growth.

At KIIT, we believe that education should be a transformative experience, empowering students
to make a positive impact on the world. We are committed to providing the resources, support,
and guidance needed to turn that vision into reality.

The University has been conferred the Sportstar Award and FICCI India Sports Award for the
promotion of sports and we are proud to have produced 23 Olympians.
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KSRM, an initiative of KIIT Deemed to be University caters to the needs of rural enterprises, rural

AN

development organisations, the voluntary sector and corporate houses with rural business interests. It was
established on 20th November 2006 by Late Dr. V. Kurien and Dr. A. Samanta on the premises of KIIT
University. Our vision is to become a leading global academic institution in the field of Rural and
Agribusiness Management through use of a knowledge-driven approach. The mission is to catalyze the
process of sustainable and holistic rural development and minimize the existing rural-urban divide. Towards
this end, KSRM engages itself in a number of activities which include academics, managerial training, field
research, and consulting to development, public, and private sector agencies. The MBA (Rural Management)
flagship programme of KSRM was launched in 2007 and has evolved as a robust academic programme in the
field of Rural Management in the country with innovative experiential learning components. The 16th batches
of KSRM students were placed in more than 100 organizations and are actively engaged in the process of |
rural change. The 17th batch will complete the programme in March 2025 and are in the process of being

placed with our partner organizations and other organizations who got linked to KSRM recently. The 18th |
batch of MBA (RM) Batch (2024-26) is preparing to participate in the Management Traineeship Segment-I

(MTS-I) from 14th April- 06th June, 2025.
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PROF. NISHITH PARIDA

DIRECTOR

KIIT School of Rural Management KIIT
Deemed to be University,
Bhubaneswar

Message from Director

Dear Patrons,

At KIIT School of Rural Management, we continually refine our academic practices
to ensure we remain at the forefront of rural management education and research. By
staying aligned with emerging developments, we aim to cultivate a generation of
professionals who can think critically and act decisively to address the challenges
facing the rural sector.

In such an ever-evolving environment, it is essential for our students to be well-
acquainted with current trends and real-world scenarios. To achieve this, our two-year
programme incorporates three distinct field segments. These segments are carefully
designed to offer hands-on learning experiences, enabling students to apply theoretical
concepts in real-life settings.

One of these crucial components is the second field segment, known as Management
Traineeship Segment-I (MTS-I). During MTS-I, our students are immersed in actual
organizational settings under your expert guidance. They conduct in-depth research
on assigned topics, generating data-driven analyses and fresh perspectives.

Your support and collaboration play a vital role in helping our students gain
meaningful hands-on experience. By partnering with you, we ensure that their
learning is both relevant and impactful, enhancing their professional competence as
they embark on their careers in rural management. We are grateful for your continued
cooperation and look forward to strengthening our partnership through MTS-I and
beyond.




PROF. NIRMAL K MANDAL

COORDINATOR

Management Traineeship Segment,
KIIT School Of Rural Management,
KIIT Deemed to be University,
Bhubaneswar

MESSAGE FROM MTS-I
COORDINATOR

Our students in the MBA (RM) 2024-26 batch have successfully completed the major
portion of their courses in the MBA (Rural Management) program, along with one
internship in diverse organizations. Now, they are eager and motivated to address the
various managerial and organizational development challenges ahead. One of the primary
objectives of the MBA (Rural Management) program is experiential learning, which offers
students the opportunity to engage with complex real-world contexts—situations that
cannot be fully replicated through classroom simulations.

Through diverse industry interactions and field projects, they learn to navigate cultural
nuances, manage resources efficiently and promote collaboration among stakeholders.
This holistic development molds them into industry-ready professionals capable of driving
meaningful social impact.

We now request host organizations to collaborate with us by offering our students a
second internship—Management Trainee Segment (MTS-1). This internship is designed to
accelerate their knowledge-building process and enable them to contribute to specific
projects assigned by the host organizations through in-depth study, critical thinking and
sound decision-making. By engaging our students in real projects, you will not only enrich
their learning but also benefit from their fresh perspectives and analytical skills in tackling

organizational challenges.




MBA (RM) Programme is designed to
balance academics with experiential
learning.

Course curriculum of MBA (RM) is
broad based compared to conventional
MBA.

The course hast two specific components
viz. 4 semesters of Class Room Segment
(CRS)spread over 54 weeks and 3 terms
of Field Work Segment
(FWS)/internship of 34 weeks.

Experiential learning as one of the core
focuses of its curriculum- allows students
to learn from live situations which are
real and at the same time more complex
than what can be created in classrooms.

The students spend almost 6 months
across four semesters over two years

which are designed to achieve

progressive learning.

The three components are designed in a
progressive manner, with Village Study
Segment (VSS) in first semester,
Management Traineeship Segment-I
(MTS-I) in second semester and
Management Traineeship Segment-II
(MTS-II) in the third semester.
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MANAGEMENT TRAINEESHIP SEGMENT

The host organizations can assign project(s) on problems / issues / situations which
require in-depth understanding, insights and analytical abilities for their resolution

Rural Livelihoods

Value Chain Analysis & Marketing
Sustainable Agriculture
Programme Monitoring & Evaluation

INDICATIVE Public Health & Nutrition

PROJECT Education
THEMES Corporate Social Responsibility (CSR) for Development

Climate Change, Disaster and Natural Resources
Management

Rural Banking and Financial Inclusion
ICT for Development







Overview Of Management Traineeship Segment-1 (MTS-I)

The Management Traineeship Segment (MTS-I) is one of the three components of
experiential learning which facilitates diagnostic-oriented enquiry to evolve effective
prescription. This, in turn, helps organizations understand the nature of problems and design
workable interventions. The MTS-I component enables students to learn and unlearn
complex issues requiring managerial intervention. It also provides an intensive, hands-on
learning opportunity under the guidance of experienced managers from host organizations
and faculty members of KSRM. Students can apply and enhance their knowledge and skill
sets while undertaking the project.

Partnership for Learning and

Knowledge Creation

Since its inception in 2006, KSRM has built a strong network with more than 300
organizations engaged in development of rural areas/communities. This network provides
experiential learning support to the students of KSRM at grassroot level in rural context.
The MBA (RM) programme comprises all core management subjects like Marketing,
Finance, Human Resource and focused learning in the areas of agribusiness and rural
management. From the first semester onwards, blend of core management and rural
management subjects are offered, giving students an understanding and appreciation of
principles of management in rural development domains. This has translated on ground
through field study components namely Village Study Segment (VSS), Management
Traineeship Segment-I (MTS-I) and Management Traineeship Segment-II (MTS-II).
Number of partner organisations engaging with KSRM have grown in geography and
diversity. Our partner organisations can be broadly categorized into Development
Organisations, CSR and Rural Banking & Finance
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Semester-Wise Course Details Of MBA (RM) 2024-26

Module & Type  |Title of the Course Credits
Compulsory Micro Economic Analysis - RM 5101 2
(Classroom) 18
credits
Accounting for Managers - RM 5111 2
Rural Production and Livelihoods - RM 5121 2
Quantitative Techniques - RM 5131 2
Rural Society and Polity - RM 5123 2
Development Research Methods - RM 5143 2
Managerial Analysis and Communication - RM 5141 2
Marketing Management-l RM 60101 2
Development Perspectives - RM 5153 2
Field/Internship Village Study Segment (VSS) - RM 68101 6
Compulsory Macro Economic Analysis - RM 5102 2
(Classroom) 14
credits
Finance for Managers - RM 5112 2
Marketing Research - RM 5164 2
Organizational Behavior - RM 5146 2
Management Information Systems - RM 5132 2
Marketing Management-ll RM 60102 2
Natural Resource Management and Climate Change — RM 5126 2
Field/Internship Management Traineeship Segment (MTS) 1 RM 68102 8
Compulsory Policy and Programme Interventions for Rural Development - 2

(Classroom) 12

RM 6155

Development Theory and Practice - RM 6152

Rural Finance and Commercial Banking - RM 6114

Management of Co-operatives & FPOs - RM 6123

Microfinance - RM 6111

Agri-Business Management - RM 6171

Optionals **
(limited to 4.0
credits)

Project Management - RM 6141

2 b2t b |2 | B2

Rural Marketing - RM 6161

Commodity Trading and Derivatives - RM 60103

E-Business for Rural Enterprises - RM 6157

Operations Research - RM 6133

Agri-Input Marketing - RM 6177

Disaster Management RM 60105

Gender and Development RM 60107

Field/Internship

Management Traineeship Segment (MTS) 2 RM 68103

Compulsory
(Classroom) 13
credits

Human Resource Management & Development - RM 6140

(R E--A RN NN = N0 NN 0 NS

ICTs for Development - RM 6153

Sustainable Development - RM 6154

Strategic Management - RM 6142

Legal Environment and Business Ethics - RM 6144

Innovation in Rural Development and Enterprises - RM 6124

Yoga and Human Consciousness YG 1081

CSR Management - RM 6151

International Trade in Agriculture - RM 6175

Optionals **
(limited to 4.0
credits)

Strategic Interventions in Development Organizations - RM
6158

Pt ftd ==ttt ba] D

Procurement and Supply Chain Management - RM 6134

Managing Agricultural Value Chains - RM 6118

(Sl )

Total

87
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Project Allocation Procedure (MTS-I)

Project allocation of students in Management Traineeship Segment-1 (MTS-I) is done in the
following manner:

The list of projects received from the host organizations along with necessary details and
preferences for students (in terms of educational background, language proficiency and
gender choice if any) is shared with the students.

The students are allocated projects based on predefined criteria of student preferences,
agreeable to all the students. This ensures transparency in project allocation.

The organizations are accordingly informed about the students allocated to their projects
along with the other necessary details. Generally there is an optimum fit between the project
requirement and student preferences. The organizations are offered choices of pre-screening of
students provided the screening process is completed at least one week before the students are
allocated their respective projects. Once the allocation is complete, KSRM shares student
information with the host organizations and facilitate their interaction prior to reporting if
necessary.

MTS-I Datelines : 14th April 2025- 06th June 2025

1. Receiving MTS-I offers from the Host Organizations 15th Feb 2025
2. Allocation of Projects from Host Organizations 15th March 2025
3.Reporting of Students at the Organizations 14th April 2025

4. Presentation and Report Submission to the Organizations 4th & S5th June 2025
5.Relieving of Students from Host Organizations 06th June 2025
6. Presentation in KSRM 19th & 20th June 2025

7.Submission of Final Report at KSRM 25th June 2025
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SALIENT PROJECT

Host Organization : SELCO Foundation

Project Title : Understanding business model and viability of the

micro and small decentralised renewable energy driven

entrepreneurship model for livelihood enhancement in Odisha.
Students : Ananya Panda, Payal Priyadarsini & Subhashree

Mohapatra

Objective : The primary objectives of the project were to assess

user perceptions and satisfaction levels regarding the performance,

reliability and usability of solar-operated machines, analyze the

challenges faced by users in accessing, operating and maintaining

these technologies, including technical, financial and socio-
economic barriers and formulate practical recommendations to
enhance the effectiveness and sustainability of SELCO's
interventions.

Host Organisation: International Rice Research Institute
(IRRI)

Project Title : Study on market assessment and women farmer
preference for the paddy varieties in intervention blocks.
Students : Padmini Patro & Satyajita Sarangi

Objective: This project mobilized women farmers into Women
Farmer Producer Companies (W-FPCs) focused on paddy seed
varieties. It conducted market research to assess the existing
paddy seed market and identify potential women farmer

members. Finally, it facilitated interaction and knowledge
sharing among stakeholders in the paddy seed value chain.

Host Organization: Annapurna Finance Pvt Ltd.

Project Title: Customer Research on Digital Adoption

Student: Ashmita Thakuri, Avipsa Sengupta, Debangan
Chowdhury, Ruchira Sikder, Suman Hazra & Sutapa Roy.

Objective: This study examined customer perceptions of
Annapurna Pay in regions with high UPI usage, focusing on socio-
economic and demographic factors in Uttar Pradesh (Meerut,
Gorakhpur, Lucknow) and Jharkhand (Ranchi, Telaiya). The
findings will inform strategic decisions, product development and
marketing to enhance Annapurna Pay’s adoption in the digital
payments landscape.




LIST OF FEW MAJOR PARTNER

ORGANIZATIONS IN MTS-I

Rural Banking and Finance

Bandhan Bank
HDFC Bank
ICICI Bank
Yes Bank
DCB Bank
Utkarsh Small Finance Bank
Tata Capital
Annapurna Finance Pvt Ltd.
RBL Finserve
. Muthoot Finance
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. Seedfincap Finance
. Midland Micro fin limited
. Navadhan capital
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. Pragati FinServ
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. Avanti Financ
. BFIL
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Government Agencies

17. Bihar Rural Livelihoods Promotion Society

(Jeevika)

18. Jharkhand State Livelihood Promotion Society
(JSPLS)

19. National Bank for Agriculture and Rural
Development (NABARD)

20. NABARD Financial Services Limited

(NABFINS)

21. National Cooperative Development Corporation
(NCDO)

22. NDDB Dairy Services

23. Odisha Rural Development and Marketing

Society (ORMAS)

24. Odisha Livelihood Mission (OLM)

25. Odisha Tribal Development Society (OTDS)

CSR and International NGOs

26.
298
28.
29.
30.
31.
32.
33.
34.

Ambuja Cement Foundation
Deepak Foundation

ITC CSR

JINDAL Steel CSR
Reliance Foundation
Syngenta foundation
Solidaridad

TechnoServe

UNDP

Non-Profit Organizations

3s.
36.
37.
38.
39.
40.
41.
42,
43.
44.
45.

Access Development Services Private Ltd.
APMAS

BAIF Development Research Foundation
CYSD

Dhan Foundation

DILASA

DRISTEE

HARSHA TRUST

Mahashakti Foundation

PRADAN

Project Concern International

46. Pratyana

47.
48.
49.
50.

Srijan

SSK

ASA

The Hans Foundation
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4%  KIIT School of Rural Management- Faculty Profile

Prof. Nishith Parida
4 Director, KIIT School of Rural Management
Ph.D.(KIIT Deemed to be University)
PGDM (IIM Ahmedabad)
B.Sc Agriculture & AH (G B Pant University,
Pantnagar)
Email: director@ksrm.ac.in

Prof. GaneshaH. S.

Ph.D.(KIIT Deemed to be University)

PGDRM (IRMA), Anand, Gujarat

B.V.Sc (UAS, Bangalore)

Current Interests: Quantitative Techniques,
DEA, Business Analytics, Spreadsheet
Modelling, Project Management, Financial
Management and Accounts.

Email : hsganesha@ksrm.ac.in

Prof. Nirmal K Mandal

Ph.D. (Pursuing)- KIIT DU

PGDRM, IRMA, Anand, Gujarat

B.V.Sc & AH (BCKV)

Current Interest: e- Governance, Public
Policy, ESG, Innovations for Rural
Development, Sustainable Development
Email : nirmal@ksrm.ac.in

| Prof. Srilata Patnaik

B PGDRM, XIMB

PhD (Rural Management) at Xavier Institute
il of Management, Bhubaneswar

Current interest: Sustainable Livelihoods,
Natural Resource Management, Public
Policy and Qualitative Research

Email : srilata@ksrm.ac.in

Prof. Debasish Mohapatra

Ph.D. in (Rural Management), KIIT DU

s PGDRM, XIM Bhubaneswar,

_ B. Sc. (Agriculture), OUAT, Bhubaneswar
Current Interests: Sustainable Development,
NRM, Agribusiness Management and
Entrepreneurship.

Email ID: debasish.mohapatra@ksrm.ac.in

Prof. Sukumar Dash

Ph.D. (Pursuing)- KIIT DU

MBA, University of Delhi

MA, University of Delhi

Current Interests: Agri Supply Chain,
Sustainability, Agri Collectives, Agri
Commodity Derivatives.

Email: sukumar.dash@ksrm.ac.in

Prof. Damodar Jena

Dean, KIIT School of Rural Management

Ph.D. (Analytical & Applied Economics) Utkal
University, M.Phil. (Economics), University of Madras

_ '{ Current Interests: Climate Change, Environment
. and Sustainable Development, Disaster Risk and
- NRM, Public Policy and Human Development,

Sustainable Agriculture
Email : damodarjena@ksrm.ac.in

Prof. V Venkatakrishnan

Ph.D. (Development Studies), ISEC Bangalore,
University of Mysore, 1999

Current Interests: ICT for Development, e-Business,
Decentralized Governance, Sustainable Livelihoods,
and Rural Development Policies

Email : venkat@ksrm.ac.in

Prof. Prasanta Parida

Ph.D. (Management) at Utkal University,
Bhubaneswar

Current Interest: Marketing Research and Rural
Marketing

Email : prasanta.parida@ksrm.ac.in

Prof. Jyotiranjan Gochhayat

Ph.D. (IIT Kharagpur), M.Tech. (Human Resources
Development & Management, IIT Kharagpur),
B.Tech. (Agricultural Engineering, OUAT)

Current InterestS: Human Resources &
Organizational Behaviour, Leadership, Workplace
Well-beings

Email : jyotiranjan@ksrm.ac.in

Prof. Surendra Jena

Ph.D. (Social Anthropology), Delhi University

Current Interests: Development Theory and Practices,
Social Institutions and Structure, Tribal Studies,
Ethnography, Participatory Research, Community
Health and Nutrition, Social Accountability, Local Self-
Governance and Decentralized Planning.

Email: surendra.jena@ksrm.ac.in

Prof. Somnath Dutta

Ph.D. (Pursuing) Strategic Management,
MBM (IIT Kharagpur),

Bsc.Tech Textile Technology, University of Calcutta.
Current Interests: Corporate and Competitive
Strategy, Social Entrepreneurship, Marketing,
Branding, Business Ethics and Sustainable
development.

Email: somnath.dutta@ksrm.ac.in




Prof. Nirmal K Mandal
524 nirmal@ksrm.ac.in
+91 98499 00766
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